
INSIGHT 1: MOVE BEYOND 
PHILANTHROPY: VALUE 
REFUGEES AS EMPLOYEES, 
SUPPLIERS, DISTRIBUTORS, 
AND CONSUMERS 

Michel Botzung initiated the panel with a 

clear statement: while IFC’s shareholders 

are increasingly focused on the biggest, 

most prominent development issues on the 

radar, such as climate change and forced 

displacement. Michel called for businesses 

to support refugees’ socioeconomic 

integration and to help them gain a sense 

of normalcy in their lives. Both of these 

require perceiving refugees as normal 

people who have the opportunity to 

contribute to society and its economy 

as employees, employers, distributors, 

suppliers, members of supply chains, etc. 

Through actions like paying fair wages (e.g., 

not differentiating between refugees and non-

refugees), the private sector plays a pivotal 

role in this integration and normalisation, 

helping refugees escape the trap of 

informality. The key opportunity and value 

addition, Michel says, lies in moving beyond 

CSR, consolidating and scaling up what is 

working, and replicating it more widely.

Hamze Ghalebi and Scarlet Cronin agreed, 

emphasising that businesses must move 

beyond charity and philanthropy. Ghalebi 

reminded panellists of the necessity of 

ensuring that businesses can actually see 

these opportunities and build on top of 

them for a sustainable solution. The breakout 

groups acknowledged that individual 

needs vary from person to person and that 

the refugee community is as diverse as 

its individuals; therefore, businesses must 

GLOBAL SUMMIT / RESILIENCE / WORKSHOP / 15 JUNE 2022

We would like to thank the following panellists and members of the Business Fights Poverty  

community for their participation: 

Noor Alkasseer, Arabic Language Partner, NaTakallam; Hamze Ghalebi, Founder and CEO, Remotion and 

former President, SINGA; Katherine Brown, VP, Inclusive Impact, Visa Inc; Michel Botzung, Manager, IFC; 

Scarlet Cronin, Senior Director of Global Partnerships, Tent

Hosted with: Visa Inc

THREE INSIGHTS

HOW CAN BUSINESS SUPPORT 
THE LIVELIHOODS OF REFUGEES?

This session, hosted with Visa, explored how businesses can 
best support the livelihoods of refugees. What models of 
engagement of the business community to support refugees in 
the immediate and longer-term are showing promise and can 
be scaled? What is needed to take action to the next level, and 
what are the bottlenecks and ways we can overcome them?

Companies have the greatest 

potential and can have the greatest 

impact when they think of refugees 

as employees as simple customers 

as clients as consumers.

Scarlet Cronin, Senior Director of 

Global Partnerships, Tent
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remember this diversity and see every 

community as a unique market ecosystem 

with its own needs and opportunities. 

INSIGHT 2: SUPPORT 
REFUGEES IN OVERCOMING 
BARRIERS THROUGH 
ENGAGEMENT AND A LONG-
TERM COMMITMENT

In the world’s current context, where climate 

change is posing existential threats to the 

economy and society, business has no choice 

but to change as well, stated Hamze Ghalebi. 

Michel Botzung acknowledged the two 

questions that come up for private businesses 

when working with refugees—the legality of 

employee refugees, and uncertainty over their 

length of stay in one place—and provided 

five lessons for stronger private sector 

interventions: data production, provision, and 

dissemination; equal focus on refugees and 

their host communities; partnerships creation; 

enablement of the business environment 

(i.e., rights and regulations), and committing 

with patience, as these are not short-term 

processes and there are no shortcuts.

The situation in Ukraine was touched upon 

by the table discussants, who emphasised 

the imperative need of working to protect 

social capital and fostering social and 

economic integration in a way that is useful 

for both the host country and the refugees, 

who may one day choose to return home. 

The latter is essential in order to ensure 

that the current conflict does not lead to 

the country losing an entire generation 

of skilled young professionals. All in all, in 

the current changing world, overcoming 

barriers requires leveraging transferable and 

digital skills—taking advantage of business’ 

capacity to lobby in favour of refugees’ legal 

status, as well as utilising the new remote 

working conditions in a way that suits and 

benefits businesses as much as refugees.

INSIGHT 3: RAISING 
AWARENESS: USING THE 
POWER OF BRANDS TO 
REVERSE THE NEGATIVE 
IMAGE CONNECTED 
TO REFUGEES AND 
IMMIGRANTS 

Sharing with the panellists his background as 

a political refugee, Hamze Ghalebi recounted 

that becoming a refugee meant not only 

losing his positive social capital and the 

trust of his community but also inheriting 

negative social capital—the negative image 

and brand connected to refugees. Noor 

Alkasseer highlighted the importance of 

changing this negative image connected to 

refugees, both through linguistic services 

like the ones she provides via NaTakallam 

(language learning, tutoring, and translation) 

as well as through acts such as inviting 

refugees into spaces like this panel session.

Katherine Brown encouraged everyone to 
dispel some of the myths about the burden 

that is facing our economy vis-à-vis the 

opportunities that it is facing, emphasising 

that now is the time for building “honest,  

vulnerable partnerships.” The table discussants 

stated the importance of CEOs voicing these 
issues and of finding intrapreneurs within 

organisations who can lead as many Pilots 

as necessary. Awareness-raising among 

citizens was coined as central to businesses 

having a good, supportive counterpart in 

society when they do intervene. Last but 

not least, the importance of making people 

from refugee communities feel welcome in 

the business environment was accentuated 

as a priority, meaning that businesses 

must actively communicate opportunities 

and advertise them to communities. 

[As a result of climate change] hundreds 

of millions of people will move around 

… This will change the life of billions of 

people. The economy will change, the 

society will change. So, in this situation, 

either businesspeople can change the way 

we organise our economy or there’s no 

other way. This is a civilization collapse.

Hamze Ghalebi, Founder and CEO, Remotion, 

and former President, SINGA



RESOURCES SHARED:

• Singa

• Tent

• Each One

• NaTakallam

• The Pachamama Project

• Breaking Barriers

• International Rescue Committee

• Practical Action

• Care International UK
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https://wearesinga.com/
https://www.tent.org/
https://www.eachone.co/
https://natakallam.com/
https://www.thepachamamaproject.org/about.html
https://breaking-barriers.co.uk/
https://www.rescue.org/
https://practicalaction.org/
https://www.careinternational.org.uk/

