
INSIGHT 1: 
A MULTIDIMENSIONAL VIEW 

OF POVERTY TAKES INTO 

ACCOUNT THE CONNECTIONS 

BETWEEN POVERTY AND 

OTHER GLOBAL ISSUES

Poverty is a multidimensional issue, and 

this must be recognised if we are to tackle 

it effectively. Strong connections have been 

made between poverty and health as well 

as poverty and conflict. Analysing poverty 

from the lens of health and conflict can 

enable us to design more holistic solutions to 

these pressing global issues. Furthermore, a 

human-centred approach must be adopted 

if we are to achieve the SDG of no poverty. 

People living in conflict-stricken areas 

face many economic and social hardships. 

However, those who decide to leave will 

face challenges in places unknown to 

them. Valeria Gomez Palacios explained 

how “violence at all levels leads to deeper 

levels of poverty, and it tends to lead to 

forced migration—and without the proper 

social protections and safety nets, asylum 

seekers and refugees tend to fall deeper 

into poverty”. According to Valeria, the 

first step in addressing refugee poverty is 

understanding the ways marginalised and 

minority communities have been deprived of 

their rights. Action must be taken to ensure 

refugees are given equal opportunities for 

quality education, proper living standards, and 

dignified work without the threat of violence. 

The webinar also addressed why health 

must be a priority in tackling poverty. 

Tropical diseases thrive in deprived, 
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THREE INSIGHTS

HOW DO WE WORK TOGETHER TO 
TACKLE MULTIDIMENSIONAL POVERTY?

This workshop explored the ways in which society can work 
together to tackle multidimensional poverty. Business, government, 
and the civil society each play a vital role in the alleviation of 
pressing global issues around the world; success cannot be 
achieved without both. The speakers led the conversation by 
discussing thought-provoking questions around the whys and 
hows of driving purposeful change and solutions for poverty.

The world has big problems, but the 

world has big companies. And those 

corporations are the ones that we need 

in order to make the changes that you 

want—not to sell the idea of purpose, 

but to come up with purposeful solutions.  

Myriam Sidibé, Founder, Brands on a Mission 
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remote, and vulnerable communities. As 

Tijana Williams highlighted, there are 20 
bacterial, viral, parasitic communicable 

diseases. They are found primarily in 

tropical regions and, although often 

preventable, affect over a billion people 

in 149 countries. Poverty exacerbates 

disease, but disease can also exacerbate 

poverty. As a result of poor health and often 

the social exclusion that accompanies 

it, people struggle to find employment, 

resulting in mental health problems that 

can worsen the ability to look for work. 

INSIGHT 2: BUSINESS 

HAS A ROLE TO PLAY IN 

CHALLENGING “SHORT-TERM” 

POLICIES THAT CAN HAVE 

MEDIUM- AND LONG-TERM 

DETRIMENTAL IMPACTS ON 

THE MOST VULNERABLE 

Valeria reminded us that political will and 

commitment is essential in tackling poverty, 

but public efforts alone are not enough. 

The private sector is needed to overcome 

the resource, capacity, and financial 

constraints that the public sector faces.

In addition to incorporating sustainable 

business practices, companies have a 

responsibility to advocate for public policies 

that benefit the poorest. Ian White reminded 
us that although “crisis seems to be a given 

in the current environment … the impact 

of those crises certainly is not. We know 
the cost of being proactive is much lower 

than if we respond on the backfoot after 

the fact. He also highlighted the comments 

made by the UN Secretary General, that 

“multilateralism is under attack on all sides”. 

The international community is finding 

it increasingly difficult to come together 

on global issues. Motivated by short-term 

economic interests, national governments 

have made policy decisions that may be 

popular in the short-term, but are detrimental 

to the poorest people in the medium- and 

long-term. By challenging such policies, 

businesses can advocate for improving living 

standards for everyone in the long run. 

INSIGHT 3: PURPOSE IS 

THE STARTING POINT FOR 

DEVELOPING POWERFUL 

SCALABLE SOLUTIONS 

A strong sense of purpose is a driving force for 

both individuals and businesses. Therefore, 

it is important to cultivate an understanding 

of organisational purpose and the brand the 

business wants the world to recognise, which 

propels the creation of innovative solutions. 

For Pamela Molina’s organisation, Agrolibano, 

“business success is the opportunity to 

transcend from success to significance to sort 

through social investment policies in search of 

the common good. We strongly believe that 
there are no successful companies in failed 

communities.” Similarly, Myriam Sidibe views 

the concept of purpose as a “must have” rather 

than an option and challenged companies to 

go beyond talking about purpose and work 

towards purposeful solutions; “this is how 

you build world-changing brands that obtain 

real revenue growth, create differentiation, 

and build corporate reputation.” 

Equally important is building purposeful 
partnerships that bring solutions to scale. 

Inter-sectoral partnerships are key to 

ensuring successful transitions take place. 

Valeria Gomez suggests businesses partner 

with organisations that are working on 

not only resettling refugees in the country 

but also helping them transition into their 

new life, such as finding education and 

work. In addition, Clive Allison believes that 

a successful partnership requires shared 

purpose, an operational framework that 

provides “a robust expression of how you’re 

going to work together,” and learning 

as you go. After all, “there’s nothing like 

doing something together to figure out 

how you’re going to work effectively.” 

Actions speak louder than words. 

Businesses need to avoid trying to 

move towards the lowest common 

denominator on their level of ambition 

and demonstrate to their peers what’s 

possible when they talk about poverty 

reduction and climate action.  

Ian White, Special Representative, UK 

& Ireland, The World Bank



RESOURCES SHARED:

• Fairtrade: Resources Library

• Business Fights Poverty: 

Poverty Tsunami Briefing Paper

• Business Fights Poverty: The Case 

for Living Wages

• Citi: Eliminating Poverty GPS 
Report 2022
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https://www.fairtrade.org.uk/resources-library/researching/monitoring-and-impact-resources/
https://businessfightspoverty.org/poverty-tsunami 
https://businessfightspoverty.org/new-report-the-case-for-living-wages-how-paying-living-wages-improves-business-performance-and-tackles-poverty/
https://businessfightspoverty.org/new-report-the-case-for-living-wages-how-paying-living-wages-improves-business-performance-and-tackles-poverty/
https://www.citivelocity.com/citigps/eliminating-poverty/
https://www.citivelocity.com/citigps/eliminating-poverty/

